
SPRING 2014 ISSUE 41
PRICE 300 MKD

WWW.AMCHAM.COM.MK
MAGAZINE

of the American Chamber of Commerce
in Macedonia

Volunteerism in 
Macedonia

Is Volunteering a Luxury?
Increasing Volunteerism in Macedonia

ArcelorMittal Foundation’s Global Volunteerism Model
AmCham Bulgaria’s Volunteering Tradition

Transfer Pricing in Focus



Emerging Macedonia Spring 2014     Issue 412



Emerging Macedonia Spring 2014     Issue 41 3

American Chamber of Commerce in Macedonia • Ivo Lola Ribar 59A-1/15, 1000 Skopje, Macedonia 
Phone: (+389 2) 3216 714; Fax (389) 2 3246 950 • info@amcham.com.mk www.amcham.com.mk

Dear AmCham Macedonia members and friends –

Thank you for your interest in the spring 2014 edition of Emerging Macedonia. I’m sure you’ll find our coverage 
of volunteerism trends in Macedonia and internationally interesting and, hopefully, inspiring. Our member 
organizations are always at the leading edge of progressive trends in the country and corporate-supported 
volunteerism is no exception. 

I was glad to see so many of you at the Motivational Sales event this March, as well as our cocktail celebrating 
the publication of the OECD’s Transfer Pricing Guidelines in Macedonian. Both of these events demonstrated the 
important contribution our organization can make to consistently bring new ideas and practices into Macedonia. 
Over time, those new ideas will bring real and positive change.

As we exit elections season here in Skopje, I’m personally looking forward to returning our focus on issues that 
will promote the global competitiveness of the Macedonian economy. One such issue is the need to increase the 
business-relevance of higher education programs and the number of quality internships taking place. How better 
to do this than by forward-thinking businesses working together with the country’s educational institutions? 

Please plan to join us on Wednesday, May 28th in Skopje’s Holiday Inn for our “Advancing Business-University 
Cooperation” event. We will be joined by a prominent U.S. expert on public-private cooperation, Mr. Rick 
Norment, who will offer his insights on the key elements of successful partnerships in higher education. His 
impressive professional experience working with both the public and private sectors in the United States on 
these issues will make for a very practical and applicable discussion. The event will also feature panel discussions 
bringing together public, private and student organization representatives.

Based on the response from last year’s event, we know you agree that together, Macedonia’s business and 
academic communities can do more to prepare our young people for their future careers. We look forward to 
taking one more step in the right direction together this year!

Sincerely,

Michelle Osmanli 
Executive Director
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(Westinghouse Air Brake Company),  
leading supplier for rail, transit 

and other global industries.

 
Wabtec Corporation employs 9.500 people in 

over 50 production and overhaul facilities worldwide.
Europe's rail tracks accommodate 33.000 locomotives, 

700.000 freight cars and 150.000 passenger cars.
European Headquarter since 2011,  

Wabtec Europe - Vienna , Austria.

Complete equipment for 
the freight brakes by UIC standards:

Distributor Valves
Brackets
Changeover device
Brake Control Unit
Weighing Valve
Brake cylinder
Trade brakes and combined brake units
Integrated bogie brakes (IBB)
Pneumatic control panels
Reservoirs, slack adjusters
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ANALYSIS

Countries the world over are working to develop vol-
unteerism as a local practice, given that it has been 
shown to increase economic activity with an empha-
sis on humanistic, tolerant, democratic and pluralistic 
values in their societies. In Great Britain, for example, 
volunteers contributed an estimated £23.9 billion 
to the economy in 2012-13. This is equivalent to just 
over 1.5% of GDP and would roughly double if infor-
mal volunteers are included in the calculation, various 
researchers suggest.1 However, 
to increase volunteerism in a 
meaningful way, a critical mass 
of participants in each society 
needs to be engaged, including 
high level government officials 
who recognize volunteerism’s 
direct and indirect benefits, local 
authorities, the civil sector, com-
pany leaders and, last and per-
haps most importantly, individual 
citizens.

That’s why the United Nations 
Volunteers (UNV) program has 
been helping countries since 
1971 to foster and develop vol-
unteerism as a force for sustain-
able development. The program, 
which was greatly expanded 
in 2012-13, provides strategic advice on the role 
and contribution of volunteerism and options for 
civic engagement in development programs. UNV 
resources help countries improve public inclusion 
and participation in social, economic and politi-
cal development, and support the growth of vol-
unteerism within communities as a form of mutual 
self-help.2

It's safe to say that the critical mass of people nec-
essary to support and sustain volunteerism in the 

1  Source: http://data.ncvo.org.uk/a/almanac14/what-is-the-
sectors-contribution-to-the-economy/. The UK Civil Society 
Almanac 2014 is published by the National Council for Voluntary 
Organisations, the largest umbrella organization for the 
voluntary and community sector in England.
2  Source: www.unv.org 

United States and Britain has been reached. Accord-
ing to the U.S. Bureau of Labor, some 62.6 million 
Americans volunteered at least once between Sep-
tember 2012 and September 2013, which amounted 
to over 25% of the total population donating about 
50 hours per year on average. The UK’s Community 
Life Survey showed that in the 2012-13 period 44% of 
adults formally volunteered at least once a year and 
29% did so at least once a month.

However, how applicable are U.S. and UK models to a 
country like Macedonia? The UN Volunteer Program’s  
2011 State of the World’s Volunteerism Report cites a 
number of volunteering misperceptions, including 
that “volunteerism is the preserve of the well-off and 
well-educated, those who have disposable time and 
income.” In fact, the World Values Survey3 found that 
people in East Asia were most likely to report doing 
‘unpaid voluntary work’, followed by people in Africa, 
North America and the Pacific region. The lowest lev-
els of voluntary work were found in Western Europe, 
Eastern Europe and the Commonwealth of Indepen-
dent States (CIS).4

3  http://www.worldvaluessurvey.org
4  State of the World’s Volunteerism Report. Published by: 
United Nations Volunteers (UNV) 2011.

Is Volunteering a Luxury?
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So in countries like Macedonia, much needs to be 
done if volunteerism is to catch stride. Although 
there are no comprehensive data on volunteers in the 
country, during the making of Macedonia’s National 
Strategy on Volunteerism that was published in 2010 
by the Ministry of Labor and Social Policy, it was 
noted that “there is a general lack of knowledge in 
the public about the benefits from volunteerism” 
that generally depresses the perceived value of such 
activities. Also, a 2006 survey5 that served as part of 
the development of the country's National Strategy 
on Volunteering showed that one out of three people 
are willing to volunteer, but that only 10% of respon-
dents said they have any kind of formal or informal 
volunteering experience.  44% of respondents said 
that they simply had no time, while 34% argued that 
“volunteering is a form of misuse of labor and should 
be paid.”

While volunteering is not exclusive to wealthy soci-
eties, the practice does seem to be somewhat cor-
related to financial well-being. This is demonstrated 
by the fact that volunteer rates dropped somewhat 
in response to the global economic downturn (about 
1.1.%). This is logical since we know that people with 
higher incomes are more likely to seek opportuni-
ties for self-expression, rather than focus on sim-
ply surviving. But it would seem that opportunities 
for volunteers in economically depressed regions 
could benefit the most from relatively small volun-
teer contributions that would make everyday life for 
the local community better. It is also more necessary, 
since the gaps left by State institutions are greater in 
these societies.

Nikica Kusinikova, Executive Director of Konekt, 
a local civic association dedicated to encouraging 
and promoting private giving and corporate social 
responsibility says that harsh economic conditions 
should not be seen as a handicap to volunteerism, 
but as a great motivation for change.

“In Macedonia there is a prevailing notion that volun-
teering is for young people who haven’t found work 

5  This survey was made in 2006 carried out by the Center 
for Institutional Development,  a Skopje-based NGO, together 
with the Institute for Sustainable Communities and USAID in 
Macedonia.

yet. There are very few volunteers among the work-
ing class and senior citizens. Working people here 
generally feel they are too busy for volunteering. 
However, practice elsewhere has shown that volun-
teers can and do come from all social backgrounds 
and ages. You could be unemployed and still contrib-
ute a great deal to your community. After all, isn’t 
direct social engagement of community members 
the best and most logical way to solve local prob-
lems? ” asks Kusinikova.

Companies are often the driving force behind vol-
unteerism, Kusinikova says. “If more companies 
here could follow world trends and allow or even 
encourage their employees to volunteer once per 
week or month, it would make a great difference in 
our society,” she says. “And companies would reap 
the benefits, as well, since they would have a hap-
pier, more productive and more cohesive workforce. 
Doing something good for the community brings 
teams closer and they take that sense of together-
ness back to the workplace,” Kusinikova says. That 
is why establishing long term, sustainable volun-
teering practices based on employee interests and 
motivations can be so beneficial. Kusinikova says 
that companies in Macedonia are starting to develop 
this aspect of their social responsibility, “but in most 
cases this is still only sporadic.”

Some studies have suggested that volunteerism 
boosts community happiness as well. Professor Paul 
Whiteley, from the University of Essex in Colchester, 
whose team in 2004 produced a study that brings 
the two in correlation, told The Guardian that, "the 
research has revealed an interesting link between 
helping others and enjoying a good quality of life…
It seems that when we focus on the needs of oth-
ers, we may also reap benefits ourselves. It means 
that voluntary activity in the community is associ-
ated with better health, lower crime, improved edu-
cational performance and greater life satisfaction,” 
Whitelely said.6

6  This research was conducted as part of the Democracy and 
Participation Research Programme, funded by UK’s Economic and 
Social Research Council. Experts surveyed 101 randomly-selected 
district authorities and a range of volunteer projects in the UK.

When we focus on the needs of others, we may also reap benefits ourselves. It means that voluntary 
activity in the community is associated with better health, lower crime, improved educational 

performance and greater life satisfaction.
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Macedonia adopted a Law on Volunteerism in 2007 
and a 5-year National Strategy on Volunteerism in 
2010. With a National Council on Volunteerism in 
place, the country seems to have laid the founda-
tions for good practice in this area. But – as one might 
have expected – volunteerism rates didn’t automat-
ically jump in response to these official decrees. Lo-
cal experts explain that much more needs to be 
done to boost vol-
unteerism in the 
country, starting 
with raising public 
awareness of the 
social importance 
of the practice, in-
creasing the en-
gagement of vari-
ous authorities, as 
well as persuading 
company leaders 
that they have an 
important role to 
play in encourag-
ing their employ-
ees to volunteer.

“The Strategy en-
visages educa-
tion about vol-
unteerism becoming part of the standard national 
school curriculum, but we know that didn’t happen,” 
says Nikica Kusinikova, an NGO member of the Na-
tional Council on Volunteerism, a nine-member body 
created by the National Strategy tasked with coor-
dinating the activities for promoting the practice. 
“There was also the idea of allowing university stu-
dents to earn credits by volunteering; this also hasn’t 
happened in practice,” Kusinikova says.

Increasing Volunteerism in 
Macedonia
On paper, Macedonia has a good legal framework and national strategy on volunteerism. In 
practice, the country lacks much of the grass roots activism and general public awareness needed 
to truly bring these documents to life.

“On regional terms, Macedonia isn’t doing so bad; 
but we are certainly not great compared to other 
parts of the world,” Kusinikova explains.  “We need 
more government effort and money in order to im-
plement the Strategy,” she says. This is because pro-
moting volunteerism properly would require the co-
operation of a number of ministries – Labor and So-
cial Affairs, Finance, Education, Justice, Health. In 

the absence of adequate funding and clear delega-
tion and ownership of related responsibilities, little 
progress has been made. Kusinikova explains that 
the Strategy also envisages more activity by local 
governments, the National Youth and Sport Agency, 
religious groups, media and the NGO sector.

“Having in mind the interconnectedness, interaction 
and dependence of all participants in the Strategy, 
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we promote mutual cooperation and inclusion of 
all parties. The planned activities in each part of the 
Strategy can’t be accomplished without cooperation 
among all parties,” Kusinikova explains.

It seems that at least part of the blame for the lack of 
volunteerism in the country lies with local business 
leaders who fail to recognize the benefit giving back 
by encouraging their employees to volunteer in their 
local communities. “Our companies must learn how 
to establish long term volunteer projects,” she says, 
adding that such projects benefit the local commu-
nity as well as to increase staff motivation and cohe-
siveness in the company.

Volunteerism is Contagious
There are plenty of examples Macedonia could learn 
from. One such organization that has been working 
in Macedonia since 1996 is the U.S. Peace Corps. Es-
tablished by President John F. Kennedy in 1961, the 
Peace Corps is a U.S. government agency devoted to 
helping people in need in over 70 countries around 
the world.

The Country Director of Peace Corps in Macedonia, 
Kathleen Corey, says their mission is simple: to go in 
and help without much fuss. “We lead by example, 
we are quiet and do our job without much pomp,” 
Corey explains. In this way, the Peace Corps has man-
aged to bring some 500 Americans from all walks of 
life to live and help in Macedonia. Volunteers gener-
ally live and work in local communities for two years. 
The Peace Corps covers only their basic living ex-
penses and they receive no salary. 

Volunteers primarily teach English or support “com-
munity development”. These activities include 
strengthening the capacities of local governments 
and/or NGOs to identify available grant or project 
funds, develop proposals, attain financially sustain-
ability and increase their activity level in general. 
They also often work within organizations founded 
to support underserved groups in a given community. 

Surprisingly, these foreign volunteers often serve as 
catalysts for local efforts. “Once local people see our 
work, they get inspired and join in; you see, volun-
teerism is contagious,” Corey says. Recently in No-
vaci, the local community responded energetically to 
the efforts of Peace Corps volunteers to establish a 
senior community center in their town. “Some 70% 
of the labor needed to complete the community cen-
ter was donated by local people,” Corey explains. To-
day, the center is run by elderly volunteers from the 
community who keep the center open and organize 
various activities for its beneficiaries. 

The typical approach to volunteerism in the United 
States differs greatly from that in Macedonia. “Vol-
unteerism is part of our culture. Children are raised 
with the importance of giving back to the communi-
ty and are encouraged at all different levels, from el-
ementary schools to faculties.  Parents also encour-
age volunteering and that is the part of America that 
I am the most proud of,” Corey says. She says that it 
often takes some time for locals to understand what 
Peace Corps volunteers are doing and why anyone 
would work for free, not to mention in a community 
far from their own home.

Another U.S. Company to Invest in Macedonia
In an official company press release, Michigan-based U.S. company, Key Safety Systems (KSS), 
announced plans to increase its production capacities in Europe by investing in the western Mac-
edonian city of Kichevo. The company is a leading global supplier of advanced engineered safety 
products (e.g., inflators, airbags, steering wheels and seatbelts) featured in more than 300 vehicle 
models produced by over 60 well-diversified customers worldwide.

Today, KSS has 5 main technical centers located in the United States, Germany, China, Japan and 
South Korea. The press release states that the company will begin a Brownfield investment in late 
2014, followed by a Greenfield operation in mid-2015. The initial phase of the investment will focus 
on airbag cushion manufacturing and will create 800-1000 new jobs in a municipality with tradi-
tionally very high unemployment.
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While no official statistics are available, Macedonia 
does not seem to be a country with a well-developed 
tradition of volunteering. Typical culprits for this in-
clude the culture’s paternalistic attitude toward gov-
ernment (i.e., “don’t we pay taxes for that?”) or a 
general preference for small scale and informal ef-
forts (i.e., charity begins at home). If you asked the 
average person on the street, they’re likely to tell 
you that large-scale, “Western-style” volunteer pro-
grams won’t work here. But the Red Cross in Mace-
donia would beg to differ.

“To volunteer means to live a quality life, to give, to 
share and to enjoy someone else’s smile. Every hour 
spent volunteering is an emotional hour spent shar-
ing goodness and wishing for change. Volunteers are 
a force and an inspiration”, says Aleksandra Ristovs-
ki, National Coordinator of the Promotion of Human 
Values (PHV) program at the Red Cross in Macedo-
nia.

The Macedonian Red Cross is the oldest and by far 
the biggest humanitarian organization in the coun-
try. The organization has over 7,800 registered 
members and almost 3,500 registered volunteers in 
addition to a network of countless others who un-
selfishly donate their time and skills to help others 
and to improve things in the community from time 
to time.

Encouraging the Volunteer Spirit in 
Macedonia

“Although some of our staff receive wages for their 
professional work, it is very important to stress that 
our organization depends on volunteers to serve in 
various roles, for example, as members of our Exec-
utive Board,” Ristovski explains.

Youth Engagement

To most effectively instill volunteer values that will 
last a lifetime, it’s best to start at a young age. That’s 
why the Red Cross in Macedonia has enticed young 
people of all social and ethnic backgrounds in public 
schools to take part in the PHV program for the last 
16 years running. Each year, some 1,200 youths in-
teract with the Red Cross for their first time via this 
project. More importantly, upwards of 80% of those 
students remain engaged with the organization over 
a number of years, each volunteering to help in their 
own community with the organization’s continued 
guidance and support.

After a training period, where students learn about 
the virtues of compassion, tolerance and some very 
practical skills like fundraising and media outreach, 
participants are given time to devise their own small 
projects that they can later develop and carry out 
in their own neighborhoods. Last year alone, these 
small teams successfully carried out 210 projects that 
impacted 3,300 people’s daily lives. In total, these 

students donated over 
40,000 volunteer hours 
to their local commu-
nities. The following 
examples illustrate the 
powerful impact these 
seemingly small proj-
ects can have:

•  In the town of Ne-
gotino, a team 
of young people 
raised funds, for 
example, by sell-
ing cookies to 
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 build a handicap accessible ramp so that one 
disabled person could get in and out of his 
home with greater ease. 

• In Ohrid, another group of local heroes spent 
three months teaching a young Roma friend 
of theirs to read and write. Thanks to their ef-
fort, the girl managed to enroll in the third 
grade after living a nomadic life up to that 
point with her parents!

“And to think that all of this is made possible by the 
diligent work of our young people who were just en-
couraged to do something good,” Ristovski says.

While youth are the focus of the PHV program, the Red 
Cross in Macedonia also has a range of other, more 
traditional activities that encourage volunteerism 
among people of all ages and social statuses. For ex-
ample, the organization sends volunteer educators to 
schools across the country to teach children first aid 
techniques. They also maintain a club of blood donors 
which sustains itself on the donated time and exper-
tise of volunteer nurses and doctors. Last but certainly 
not least, the organization’s core function around the 
world is to maintain teams of volunteers who are pre-
pared to serve the public alongside State resources in 
response to disaster situations.

Teamwork

Another activity manned mainly by volunteers is the 
Red Cross’ homeless shelter where those in need can 
receive food and other help thanks to the generous 
donations they receive from companies, individuals 
and local authorities.

“We could not make it without the support from do-
nors, other NGOs and the local authorities” says Ris-
tovski.

She says she is particularly inspired to see that 
companies are increasing their deliberate demon-
strations of social responsibility but also that their 

employees are getting more engaged as volunteers. 
In one recent example, employees of an insurance 
company continued donating their time and effort 
to an orphanage in Skopje, well after their employer 
offered more formal support to the institution. 

Red Cross’ program for the elderly is another high-
light that Ristovski mentions with pride, especial-
ly because they have managed to turn some of the 
program’s beneficiaries into active volunteers. Their 
three day centers in Skopje provide a much-needed 
social and personal development hub for thousands 
of elderly people in the country’s capital. A great ex-
ample of their function is the drawing lessons offered 
by a volunteer that eventually led to an amateur 
art sale, the proceeds from which were donated to 
charity.

“These centers have proven very successful and we 
have recently been granted additional funds to open 
a few more in other towns, as well. We hope for more 
donations to be able to continuously expand our out-
reach to this group in need,” says RIstovski.

The Red Cross mobile teams serving the elderly have 
also become a lifeline for those who are unable to run 
errands and perform everyday chores. The teams do 
everything from deliver groceries and medication to 
simply brighten someone’s day with a friendly social 
call.

Defining Volunteerism

As the biggest volunteer organization in the country, 
the Red Cross in Macedonia continuously advocates 
for policies that would encourage, not discourage, 
volunteerism. This means first making a clear dis-
tinction in Macedonian legislation between real vol-
unteerism (i.e., where nothing is expected in return) 
and internships (job training without pay). The orga-
nization says that the two are often confused by au-
thorities, complicating the organization’s work. 

For example, the country’s current Law on Volunteer-
ing requires all volunteers carry personalized identi-
fication cards. In a country with traditionally high 
unemployment, this requirement is likely aimed at 
preventing organizations from taking advantage of 
people hoping to obtain employment through volun-
teering long term. Given that the mission and func-
tion of organizations like the Red Cross are clear, 
such measures seem aimed at solving a problem that 
doesn’t exist.

“To volunteer means to live a quality life, to give, 
to share and to enjoy someone else’s smile. Every 

hour spent volunteering is an emotional hour 
spent sharing goodness and wishing for change. 

Volunteers are a force and an inspiration”, says 
Aleksandra Ristovski...
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Since 2010, the ArcelorMittal Foundation has of-
fered ArcelorMittal employees the chance to con-
tribute their time, skills and part of their annual leave 
to helping a community in another part of the world 
than their own. Global volunteers work alongside 
local ArcelorMittal volunteers, strengthening their 
sense of solidarity as coworkers and as compassion-
ate human beings who want to make a difference. 
Volunteer employees from Macedonia have partici-
pated from the very beginning.

The first “Solidarity Holiday” involved a small group 
of employees travelling to the Saraya region of Sen-
egal to help support a mobile clinic for communities 
living near the company’s mining operations. The 
clinic was the only available medical care for these 
communities during the rainy season, when cases of 
malaria increase. Solidarity Holiday volunteers pro-
vided logistical support to the mobile clinic, distrib-
uted medicine, conducted malaria tests and provid-
ed basic patient care. Thanks to the success of this 

ArcelorMittal Foundation’s Global 
Volunteerism Model

first trip, more volunteers went to Senegal in 2011 
and 2012. Another mobile clinic was also set up in Li-
beria in 2011.

Following the success of the first project, the Arcelor-
Mittal Foundation collaborated with Habitat for Hu-
manity International to organize Solidarity Holidays 
in Argentina, Haiti, Mexico, Macedonia, South Afri-
ca and Trinidad & Tobago. Volunteers helped build 
affordable housing for communities in economically 
disadvantaged areas. 

Global volunteers work alongside local 
ArcelorMittal volunteers, strengthening 
their sense of solidarity as coworkers and as 
compassionate human beings who want to 
make a difference. Volunteer employees from 
Macedonia have participated from the very 
beginning.
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Velika Desoska represented ArcelorMittal Skopje on 
the second annual Solidarity Holiday in South Afri-
ca. Her project built houses in a village where people 
were living in primitive huts. 150 volunteers – includ-
ing 10 internationals – were engaged each day in this 
impressive effort.

In Brazil, the organization partnered with the local 
NGO, Ateliê de Idéias, to support community devel-
opment in a marginalized area of the city of Vitória. 
Volunteers helped build a community park and gave 
English lessons to children. Our volunteers also ren-
ovated the facilities of a community center man-
aged by NGOs “ChildFund Brazil” and “Associacçao 
Comunitária do Barrio da Felicidade”, in a marginal-
ized community near Belo Horizonte. ArcelorMittal 
Skopje employee, Igor Gerashov, helped build play-
grounds for children in Brazil over a 10 day period.

In 2011, 2012 and 2014 the organization went to Bos-
nia & Herzegovina to assist the reconciliation of post-
conflict communities. By offering dance, music and 
theater workshops, our 
volunteer teachers en-
couraged local children 
to learn more about the 
various ethnic and re-
ligious groups in their 
community. Another op-
portunity to work with 
children took our em-
ployees to our summer 
camp in Ukraine. The in-
ternational volunteers 
taught Ukrainian chil-
dren about their home 
countries. Children’s cu-
riosity was piqued by the 
opportunity to learn a 
few words in a new lan-
guage, a few steps of tra-
ditional dances, to hear 

new music and to learn about the unique culture of 
each country presented.

Solidarity Holiday volunteers in Spain also cycled 800 
kilometers along the famous “Camino de Santiago” 
on a tandem bike with a blind cyclist to raise aware-
ness of retinal diseases, the need to care for the sight 
impaired and to encourage people to have regular 
eye checkups.

Other projects carried by global volunteers have in-
cluded:

• an environmental education project with chil-
dren in India where 6,500 trees were planted; 

• the reconstruction of a library for migrant chil-
dren at Beijing’s Shahe Experimental School in 
China; and 

• building a new garden at the St. Alexan-
der Charity serving disable people in Ostra-
va, Czech Republic. Volunteers poured pave-
ment, built fences and a parking area. Volun-
teers also took part in the “Dance for Life”, an 
event organized to raise money for the orga-
nization.

Employees across the company are enthusiastic 
about the Solidarity Holidays program. The Arcelor-
Mittal Foundation aims to strengthen the program 
to enable even more employees to make a small but 
real contribution to international community devel-
opment.

The ArcelorMittal Foundation aims to 
strengthen the program to enable even 

more employees to make a small but real 
contribution to international community 

development.
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Volunteers and volunteering in any country should 
be viewed as a source of enormous human potential 
that can be mobilized to continuously help build so-
cial and human capital. Volunteers can make a pro-
found contribution to all aspects of life, the world 
over. 

Habitat for Humanity International (or Habitat) plac-
es a strong emphasis on building homes around the 
world. The organization develops and supports spe-
cial programs to engage volunteers from all walks of 
life in its mission and activities.

Formally established in 1988, the Global Village vol-
unteering program (GV) helps volunteers around 
the world fundraise and logistically support volun-
teer-focused travel to their destinations of choice. 
GV volunteers are provided with the unique oppor-
tunity to provide safe, decent and affordable homes 
to those in need, while also travelling around the 
world, experiencing other countries and cultures. 

Their participation helps keep building costs for the 
partner families as low as possible and enables per-
sonal interaction between the families being helped 
and volunteers, giving them a sense of satisfaction 
while working to help others. The GV program pro-
vides a platform for volunteers to create lasting rela-
tionships amongst each other, the people they help 
as well as to learn more about the effects of substan-
dard housing. 

Volunteer teams from around the world come togeth-
er through Habitat’s online system and usually consist 
of 8-15 members on trips that last between 9-14 days. 
GV trips are open to all enthusiastic and motivated 
people; no other skills are required! Some of the most 
common volunteer tasks are mixing concrete or mor-
tar, laying blocks, making window frames, digging 
foundations, plastering, painting and gardening. All 
expenses are paid by the volunteers themselves, in-
cluding their travel, accommodation and cash dona-
tion towards the project they will work on.

Promoting Volunteerism 
in Macedonia

HFH Macedonia is a housing 
organization dedicated to pro-
viding simple, decent and af-
fordable housing solutions for 
low income families living in 
substandard conditions. As an 
affiliate of Habitat since 2004, 
HFH Macedonia has helped 
5,108 families with housing im-
provement and 5,645 in hous-
ing support services, contribut-
ing to the 800,000 total num-
ber of partner famiies that 
Habitat helps worldwide.

HFH Macedonia actively pro-
moted volunteerism in the 

Volunteers are Priceless
Author: Habitat for Humanity Macedonia (HFH Macedonia)

International volunteers working on a Habitat build site in Veles, May 2009

Volunteers don’t get paid, not because they’re worthless, but because they’re priceless.

~Sherry Anderson
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country by hosting more than 1.000 volunteers on its 
job sites, mainly from abroad. However, HFH Mace-
donia has coordinated just two successful local vol-
unteer initiatives: one involving an international 
company and another in cooperation with an inter-
national school. The participation of high-profile vol-
unteers and civil society organizations in these ini-
tiatives did, however, make a tremendously positive 
impact on HFH Macedonia’s reputation and position 
in the country.

HFH Macedonia supports viable initiatives from so-
cially responsible companies and encourages their 
management to promote volunteerism on its job 
sites as a team-building activity that both helps lo-
cal communities and inspires bonding and greater 
teamwork between employees. 

The 2007 Macedonian Law on Volunteering provid-
ed a basic framework of rights and obligations with 
regard to organized, longterm volunteering, recog-
nizing the practice something to be encouraged in 
the country. Unfortunately, the Government’s 2010 
adoption of a 2010-2015 Strategy for Promotion and 
Development of Volunteerism has not led tangible 
change, given that the related Action Plan was nev-
er funded appropriately. Were this strategy to be re-
animated, the country could see much needed pro-
motion of volunteerism to the general public and via 
the national educational system, an increased level 
of volunteering for civil society organizations and an 
established system of institutional support and mon-
itoring of the practice.

Why Habitat Works

Macedonia’s Ministry of Labor and Social Policy rec-
ognizes that volunteering in the country is slowly 
catching on in its Strategy for promotion and develop-
ment of volunteering (2010-2015). However, the Strat-
egy also emphasizes the lack of awareness about the 
benefits of volunteering and the lack of a centralized 
system of public information about volunteering op-
portunities, especially among elderly people. Habi-
tat has been successful because of the transforma-
tive, lifelong impact it has. GV trips are life-changing 
experiences for volunteers as well as for the families 
who benefit from their work. 

HFH Macedonia is a pioneer with its volunteering 
model, despite the official definition of philanthropy 
in Macedonia of “helping those with immediate need 
of medical care.” Donations (in-kind or in cash) help 
to build single family homes. However, as the family 
starts paying back its no interest loan Habitat, anoth-
er family is helped with its housing need. This model 
allows the organization to impact many families in a 
number of ways, sustainably.

Habitat’s volunteer model is particularly exciting be-
cause it provides both an opportunity to directly help 
a family in need of decent housing as well as financial 
support for families who benefit from the program. 
HFH Macedonia welcomes companies to participate 
in this positive change by helping to solve the hous-
ing problem of families in need. Building a brighter 
future and impacting the community while building 
a better team has never been easier. Join the millions 
volunteers worldwide and help a family in need!

International volunteer working on the Habitat build site,  
October 2009, Veles

Volunteer from an international Thrivent Builds team,  
June, 2013, Veles
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Volunteering has become a tradition within the Am-
Cham Bulgaria community over the past six years. 
Every spring and autumn, the organization’s corpo-
rate social responsibility (CSR) committee and the 
Bulgarian Aid Charities Foundation (BCAF) work in 
close cooperation to encourage and manage the en-
gagement of hundreds of volunteers. Each campaign 
starts with a public event attended by a wide variety 
of electronic and print media who come to cover the 
opening of “Volunteer Days” and to interview orga-
nizers and participants. Since the launch of the ini-
tiative in 2008, U.S. Ambassadors to Bulgaria have 
joined in to help popularize the idea of volunteering 
and to help improve the environment.

Most AmCham Bulgaria member companies already 
have their own CSR agenda focused on supporting 
environmental conservation or protection, homeless 
children and orphanages, training and education, as-
sistance to the elderly or to young talents through-
out the year. AmCham Bulgaria and BCAF decided 
to channel some of this energy and huge potential 
into one big umbrella initiative that would encourage 
more and more volunteerism each year.

The 2008 “Volunteer Days” united 30 companies and 
organizations and involved more than 500 volunteers 

in total. Adding to that achievement, BCAF managed 
to raise monetary donations based on the total hours 
of work performed on that day. In total, roughly 
3.500 EUR were donated to charitable organizations 
to support their ongoing project work.

The May 2009 campaign involved a record number 
of more than 960 volunteers from 38 companies who 
worked on 14 projects in Sofia and 8 projects else-
where in the country. Activities included planting 
Gingko trees in Sofia’s parks, clean ups of littered 
urban areas, renovation of public benches and play-
ground equipment, as well as helping children in in-
stitutional care and day care centers.

In 2010, the employees of Colliers International Bul-
garia collected about 250 EUR in individual dona-
tions to buy toys and consumables (e.g., pampers, 
baby food) for the “St. Paraskeva” children’s institu-
tion in Sofia.

Nearly 40 employees of the companies Enel Marit-
za East 3, Carlsberg - Bulgaria and Vivacom were in-
volved in nature conservation activities. In Stara Za-
gora, Enel Maritza East 3 employees manufactured 
and installed over 30 birds nests and feeders made 
from discarded PVC bottles in the park of Ayazmoto. 

AmCham Bulgaria’s  
Volunteering Tradition
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With this, they helped the birds survive the harsh 
winter months and facilitated their nesting the fol-
lowing spring. 

“Volunteer Days” hit another record in the spring 
of 2011 when about 900 employees of companies 
around Bulgaria worked on 23 projects in Sofia and 
further afield. Projects included cleaning of parks 
and renovation of outdoor equipment for homes for 
children without parental care and the elderly, cen-
ters for children with disabilities, and those for envi-
ronmental protection. 

“Volunteer Days” gathered over 1,700 volunteers in 
the fall of 2011. They all joined the initiative with en-
thusiasm, skill and diligence in over 60 different vol-
unteer projects throughout the country. Many proj-
ects were executed at the national level, among 
them: working at “Animal Rescue Sofia” a dog shel-
ter in Bogrov; renovation of the nursery ward in 
“Pirogov” hospital; completing and cleaning parks, 
urban and central rural areas, greenhouses, water-
ways, eco-trails and other natural sites; as well as re-
pairs in schools and social centers.

In addition, volunteers conducted medical exami-
nations of elderly people, organized an informative 
campaign for driver safety initiatives, supported the 
"Living Books" initiative organized by the Charity 
Association at the National School for Ancient Lan-
guages and Culture in Sofia. At the event, books were 

presented to students by members of various social 
groups who explained how they had influenced their 
lives.

AmCham Bulgaria launch a new volunteer initiative 
called “Professionals at Schools” in the fall of 2012 to 
encourage volunteers to share their knowledge and 
give career development advice to students in more 
than 30 Bulgarian schools. Many AmCham members 
took part in this initiative, which included profession-
als with backgrounds in banking, finance, telecom-
munications, energy, IT, law, human resources, State 
administration and the media who presented their 
experience and answered student questions. Several 
former Bulgarian ministers even entered classrooms 
via this program.

In the spring campaign of 2013, volunteers trimmed 
roots and branches at archaeological sites and cul-
tural monuments, among them the Western Gate 
of Serdica and the Antique mausoleum in the South 

Park of Sofia. The work on these projects was facili-
tated by the American Research Center in Sofia. Vol-
unteers also helped refurbish the Polytechnic muse-
um, the National Museum of Military History as well 
as the Boyana Church yard. In addition, volunteers 
cleaned the path of the charity marathon of the Run-
ner sports club near Pancharevo Lake where 250 peo-
ple later raced for a good cause.
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EM: What is transfer pricing and is it really the major 
tool for corporate tax avoidance worldwide?

Mierzejewski: Transfer pricing refers to the amounts 
charged in transactions between affiliated legal en-
tities. These transactions may involve the transfer of 
tangible goods, intangible property such as technol-
ogy or brand names, services or financing. A com-
mon assumption is that transfer pricing mainly ap-
plies to cross border transactions; however it is a fac-
tor in domestic transactions as well. 

Considering that the prices are set between affiliated 
legal entities, prices may not align with those agreed 
to between unrelated parties on the open market. 
Hence, transfer pricing directly impacts the taxable 
profits of each entity involved; in this respect, trans-
fer pricing may be used as a tool to shift income to 
low tax jurisdictions, thus avoiding payment of tax in 
high tax jurisdictions.

This is a major concern for all tax authorities and, in 
my opinion, a valid one.

Transfer Pricing in Focus
Interview with Arkadiusz Mierzejewski, Partner, Tax at KPMG in the Balkans

EM: What is the arm’s length 
principle and could you share 
transfer pricing developments 
in the region?

Mierzejewski: The arm’s length 
principle has become the inter-
national standard used to de-
termine the appropriate price 
for transactions between re-
lated parties. This principle re-
quires that related party trans-
actions be carried out at prices 
as if those transactions are car-
ried out under exactly the same 
conditions between unrelated 
parties on the open market.

All OECD countries apply this 
principle, as does an increas-

ing number of non-OECD countries. More and more 
non-OECD countries are adopting transfer pricing 
legislation in line with the OECD principles, methods 
and guidelines in an attempt to gain from the experi-
ence of more developed countries. 

This is happening in our region as well. If you look 
at Balkan countries such as Bulgaria, Croatia, Serbia 
and Romania, you’ll see that they have already ad-
opted transfer pricing legislation in line with OECD 
principles. The next one is likely to be Albania, which 
is in the process of approving amendments to its 
transfer pricing legislation to harmonize it with 
OECD principles. 

EM: Can you give us a sense of the current 
Macedonian legislation and enforcement in this 
area?

Mierzejewski: The Macedonian transfer pricing pro-
visions include the worldwide concept of related 
party transactions needing to be conducted at arm’s 
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has been specifically emphasized by the European 
Commission, which noted that each year, billions of 
euro of public money are lost in the EU due to tax 
evasion and tax avoidance. The negative effects are 
not just loss of public revenue – businesses find them-
selves at a competitive disadvantage with respect to 
tax evaders, while honest citizens carry a heavier tax 
burden due to increases of tax rates or spending cuts 
aimed to compensate for unpaid taxes.

The tax rate in Macedonia is 10% which is one of the 
lowest rates in Europe. Low tax rates generally con-
tribute toward decreasing tax avoidance and eva-
sion. Furthermore, under the Macedonian corporate 
income tax system, the payment of tax is actually 
postponed until distribution of dividends, which is in 
fact a stimulus for some companies to invest in the 
country. However, this leaves space for companies to 
avoid paying tax by setting transfer prices at levels 
that essentially eliminate the need to pay dividends.

Hence, I believe that the Public Revenue Office will 
pay greater attention to transfer pricing in the com-
ing period and will more often challenge the terms by 
which such transactions are agreed. However, con-
sidering that multinationals generally do pay great 
attention to transfer pricing, their Macedonian sub-
sidiaries are not likely to face major problems, pro-
vided that they have readily available transfer pricing 
documentation.

EM: Why is it important that international standards 
are consistently applied? 

Mierzejewski: Transfer pricing involves associated 
enterprises in different tax jurisdictions. As such, 
international aspects arise that are difficult to deal 
with, as they always involve more than one tax juris-
diction. Any adjustment to the transfer price in one 
jurisdiction may mean that a corresponding change 
in another jurisdiction might be needed. 

The application of international standards in a con-
sistent manner determines the rules of the game. 
This ensures an appropriate tax base in each jurisdic-
tion, avoids double taxation and minimizes conflicts 
between taxpayers and tax administrations as well as 
those between different tax jurisdictions. This should 
be seen as a “win-win” for both taxpayers and the tax 
administration.

length, which is good. Furthermore, Macedonian tax 
legislation includes provisions for supporting the ver-
ification of transfer prices, as taxpayers may need to 
present satisfactory information and evidence to the 
Public Revenue Office which would confirm that the 
related party transactions have, in fact, been carried 
out at arm’s length. 

However, in my opinion, these provisions are limit-
ed, as the legislation does not set out further require-
ments or provide detailed guidance on the manner in 
which this information and evidence should be pre-
pared. This leaves space for subjectivity in assessing 
whether the information and evidence is sufficient 
and appropriate, and subjectivity may bring uncer-
tainty; this is what multinationals want to avoid.

In an effort to fill in the gap, AmCham Macedonia, 
supported by KPMG in Macedonia decided to trans-
late and publish the OECD Transfer Pricing Guidelines 
for Multinational Enterprises and Tax Administrations 
in Macedonian. Macedonian is the 12th language into 
which this important book has been translated so far 
and we expect that it will be widely used by both tax-
payers and the Public Revenue Office. The next step 
should be for Macedonian legislation to refer directly 
to the OECD Guidelines.

EM: In your opinion, are corporate income 
tax avoidance and tax evasion major issues in 
Macedonia?

Mierzejewski: Tax avoidance and tax evasion are ma-
jor issues for every country, not just Macedonia. This 
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In the fall of 2012, Kemet Electronics Macedonia 
marked the official opening of its new €15 million 
film plant in Skopje’s Technological Industrial Devel-
opment Zone, Bunardzik. The organization has spent 
much of the last 1.5 years equipping and settling into 
the facility, stabilizing its staff and processes as well 
as obtaining all the necessary certifications required 
by its many global clients. Emerging Macedonia met 
recently with Kemet’s Senior Managing Director 
for the Balkans, Guido Galleni to discuss the plant’s 
progress thus far and its potential.

EM: Kemet’s Chief Executive Officer, Per Loof, said 
that “this state-of-the-art manufacturing facility 
marks a major milestone in the restructuring of 
[the company’s] Film and Electrolytic business.” 
Can you elaborate?

Galleni: We really view the Macedonia plant as the 
most important site for developing and producing 
our products distributed throughout Europe. That’s 
one of the main reasons we chose to build our plant 
close to the country’s major universities, rather than 

U.S. Electronics Producer  
Makes Itself at Home in Macedonia

another area of the country. It’s taken some time for 
us to solidify our operations, but we plan to begin de-
veloping concrete R&D projects with local universi-
ties in the near term. 

EM: A key driver of your decision to invest in Mace-
donia must have been the relatively inexpensive 
labor costs here. What has the recruiting, on-
boarding and training process been like thus far?

Galleni: We now employ over 240 total staff whose 
average age is 33 years old. As is the case in all of our 
plants around the world, Kemet has invested a great 
deal of resources to recruit, onboard and train the 
right people for our Macedonia plant. For example, 
we’ve sent a number of key people to extended train-
ing courses in locations such as Italy, Germany and 
Portugal.

While formal education is important, experience is 
also a major component of what makes a success-
ful production professional. Given that many of our 
employees are new to working in this type of op-
eration, there is a relatively big learning curve. This 
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didn’t come as a surprise to us, given our experiences 
in other markets, and we are confident that we will 
be successful stabilizing our team. 

The key to Macedonia’s future as a manufacturing 
investment destination will be to continually groom 
and increase the portion of the local workforce with 
skills that businesses need, like quality assurance 
professionals; HR specialists; facilities, maintenance 
and process engineers; and supply chain specialists.

EM: It’s become somewhat fashionable in 
Macedonia to accuse foreign investors, especially 
those operating in the zones, of “not contributing” 
to the local economy. What do you say to that?

Galleni: I always respond that our entry into Mace-
donia has already meant additional business for per-
haps 100 local organizations, both directly and indi-
rectly. We are also open to sourcing more of our in-
puts locally and just the other day we held a round ta-
ble with government representatives regarding this 
point. They are fully committed in achieving this and 
are planning to engage a consultant to do just that. 
Of course, sourcing locally must make good busi-
ness sense. Local suppliers will need to have inde-
pendent quality certifications, be willing to deal with 

the extra paperwork associated 
with working with a partner in 
the zone, offer globally com-
petitive prices and take a long 

term view of our cooperation.

To this point, our organization has rarely been con-
tacted by proactive local businesspeople seeking col-
laboration, but we have been seeking these oppor-
tunities.

EM: Tell us something about your personal and 
professional background.

Galleni: I grew up and was educated in South Africa, 
though both of my parents are Italian. As a young 
person, after finishing a business degree and work-
ing in various odd jobs, I ran and later sold a compa-
ny before traveling throughout Europe for 1.5 years. 
When it was time to start earning a living again, I 
entered the electronic components industry, some-
what by accident. That company was later bought by 
Kemet, which lead me to the region. I led Arcotron-
ics’ brownfield investment in Kyustendil, Bulgaria 
some 13 years ago and am now overseeing both that 
plant and this one.

We really view the Macedonia plant as the most important site for 
developing and producing our products distributed throughout Europe.
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From the beginning of the year until the official announcement of elections on March 5th, 2014, the Macedonian 
Parliament managed to adopt changes to more than 140 laws using the short or urgent procedure. Even though 
the amendments refer to laws in different areas and only some of them affect the business community, this 
would additionally burden companies regardless of their size.

Rapid Legal Change Continues

Tighter Deadlines Introduced for Foreigner Visa and 
Work Permit Processing

Although in December last year, a law firm was engaged to do 
a comprehensive analysis and give their recommendations to 
amend and simplify the procedure for work and employment 
of foreigners, the Government decided to modify the exist-
ing legal solution in order to increase ESA’s responsiveness, 
as one of the main institutions involved in this process. With 
the new changes, within 5 working days from the date of sub-
mission of complete application, the Employment Agency is 
responsible to:

• Issue work permits;

• Extend work permits;

• Revoke work permits and issue certificates.

While this change is welcomed, given that the old deadlines 
of 45 days contributed greatly to this lengthy and opaque pro-
cess, there is still much work to be done to ensure the time-
ly, consistent, efficient and professional administration of this 
important process for international companies working in the 
country.

The State Market Inspectorate to 
Undergo Much Needed Reforms

In accordance with its responsibilities, the 
State Market Inspectorate (SMI) is consid-
ered one of the main institutions respon-
sible, among other important things, for 
protection of intellectual property rights. 
Unfortunately, lack of personnel, technical 
equipment and clearly defined legal frame-
work are the main remarks to SMI’s work 
in this area. With the latest amendments, 
defining strict selection criteria for the di-
rector of the institution, employment and 
further promotion of employees, this insti-
tution will be completely reformed. With 
these changes and the establishment of 
the inspection council (government body 
responsible for coordinating the work of 
all inspectorates) is expected to strength-
en SMI’s capacity to effectively carry out 
their responsibilities.

New Tax Introduced to Fund Local 
Filmmaking

The Macedonian Film Industry Law was re-
cently amended to introduce a tax of 1% 
on the income of companies that rebroad-
cast television programs (e.g., cable opera-
tors, Internet protocol television providers, 
satellite TV providers) as well as to internet 
service providers. The taxes collected will 
go to the State-run Macedonian Film Agen-
cy (www.filmfund.gov.mk). It is still unclear 
whether the tax will apply to total compa-
ny gross revenues or only to those revenues 
generated by the above-named activities.
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Rave Reviews for Motivational 
Speaker, Mike Moore
This March, AmCham Macedonia, LinkAcross and 
the U.S. Embassy teamed up to bring an inspiring 
and entertaining motivational speaker to Skopje. At 
the headlining event, Mike Moore addressed over 90 
sales managers and staff from both AmCham Mace-
donia and AmCham Kosovo on the topic of “Mo-
tivational Sales”. Audience members agreed that 
Moore’s approach differed from any sales seminar 
thing they’d seen in Skopje before. Instead of offer-
ing advice on sales tactics, Moore got the audience 
thinking about their personal relationships, passions 
and why they do what they do. In total, 73% of re-
spondents said they gained new knowledge, 14% 
made new contacts and 88% gave a high score to the 
speaker and event format. 

As part of AmCham Macedonia’s efforts to encour-
age the business-relevance of higher education pro-
grams, Mr. Moore also held a lecture on: “A Career 
in Sales” at Cyril & Methodius University’s Faculty of 
Economics. Further, he led a session on “How to mo-
tivate yourself” at  Skopje’s American Corner as well 
as motivational speeches for  CEED Macedonia’s Top 
Class and the Student Work & Travel Alumni Associa-
tion. In all, Mr. Moore reached the hearts and minds 
of 200+ young entrepreneurs and students in Skopje.

PAST EVENTS
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This spring, AmCham Macedonia and KPMG Mace-
donia published a Macedonian version of the OECD’s 
Transfer Pricing Guidelines for Multinational Enterpris-
es and Tax Administrations. To mark the completion 
of this important project, the organizations hosted a 
cocktail on March 20th in Skopje for more than 50 rep-
resentatives of the international business commu-
nity, international organizations and local enforce-
ment institutions.

At the event, Executive Director, Michelle Osmanli 
said that “the book is a tangible expression of Am-
Cham Macedonia’s priority to encourage clarifica-
tion of laws impacting international businesses as 
well as the predictability of their implementation.” 

Arkadiusz Mierzejewski, Partner, Tax at KPMG in the 
Balkans added that, “this book ensures an appropri-
ate tax base in each jurisdiction, avoids double taxa-
tion and minimizes conflicts between taxpayers and 
tax administrations as well as those between differ-
ent tax jurisdictions. This should be seen as a “win-
win” for both taxpayers and the tax administration.”

As multinational enterprises (MNEs) play a more and 
more prominent role in the Macedonian economy, 
transfer pricing grows in importance for tax adminis-
trators and taxpayers alike. The book provides guid-
ance on the application of the “arm’s length prin-

ciple”, which is the in-
ternational consensus 
on transfer pricing (the 
valuation, for tax pur-
poses, of cross-border 
transactions between 
associated enterprises).

The goal of translat-
ing this book of defi-
nitions and standards 
into Macedonian is to 
encourage a common 
understanding and ex-
pectations between 

AmCham & KPMG in Macedonia 
Publish Key International Standards 
in Macedonian
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OECD Transfer Pricing Guidelines for Multinational 
Enterprises and Tax Administrations

The OECD Transfer Pricing Guidelines for Multinational Enterprises and Tax 
Administrations provide guidance on the application of the “arm’s length 
principle”, which is the international consensus on transfer pricing, i.e. on the 
valuation, for tax purposes, of cross-border transactions between associated 
enterprises. In a global economy where multinational enterprises (MNEs) play a 
prominent role, transfer pricing is high on the agenda of tax administrators and 
taxpayers alike. Governments need to ensure that the taxable profits of MNEs 
are not artificially shifted out of their jurisdictions and that the tax base reported 
by MNEs in their respective countries reflects the economic activity undertaken 
therein. For taxpayers, it is essential to limit the risks of economic double taxation 
that may result from a dispute between two countries on the determination of 
an arm’s length remuneration for their cross-border transactions with associated 
enterprises. 

The OECD Transfer Pricing Guidelines were approved by the OECD Council 
in their original version in 1995. A limited update was made in 2009, primarily 
to reflect the adoption, in the 2008 update of the Model Tax Convention, of a 
new paragraph 5 of Article 25 dealing with arbitration, and of changes to the 
Commentary on Article 25 on mutual agreement procedures to resolve  
cross-border tax disputes. In the 2010 edition, Chapters I-III were substantially 
revised, with new guidance on the selection of the most appropriate transfer 
pricing method to the circumstances of the case, the practical application of 
transactional profit methods (transactional net margin method and profit split 
method) and the performance of comparability analyses. Furthermore, a new 
Chapter IX, on the transfer pricing aspects of business restructurings, was 
added. Consistency changes were made to the rest of the OECD Transfer Pricing 
Guidelines.

www.oecd.org/publishing
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ОЕЦД Насоки за 
трансферни цени за 
мултинационални 
претпријатија 
и даночни 
администрации

JULY 2010

Wednesday, May 28th 2014 in Hotel Holiday Inn – Millennium 1
This year we invited high state officials, university professors, business people and students, through panels 
facilitated by the U.S. expert, Mr. Richard Norment, to have a discussion on:
•	 Improving	the	cooperation	models	already	functioning	in	Macedonia;	and
•	 Identifying	concrete	opportunities	for	future	development.
Please join us to hear your views and comments on this particular issue.
AmCham Macedonia created a survey in order to gather relevant data from the business community. Please 
visit our web site (www.amcham.com.mk) and complete the survey. 

Your feedback is important!

  Save the Date! 
Advancing Business-University Cooperation Models in Macedonia

ANNOUNCEMENT

Macedonian au-
thorities and 
MNEs working 
here on this top-
ic. Application of 
these standards 
would help to en-
sure that taxable 
profits are not ar-
tificially shifted 
out of the coun-
try and that the 
tax base reported 
by MNEs working 
here accurate-
ly reflects their 
economic activ-
ity. It would also limit the risk of unfair double taxa-
tion of MNEs working in Macedonia with no intent of 
evading taxes.  Macedonian is the 12th language into 
which this important book has been translated so far.

AmCham Macedonia would like to recognize the 
hard work and dedication of the KPMG in Macedonia 
team in providing the technical review of the 

translation. Kiril Estatiev, Biljana Nestorovska and  
Koce Jovanov were all instrumental in ensuring the 
publication is a technically accurate representation 
of the original.  Also, AmCham employees Gordana 
Dimoska-Karanfiloska and Ivana Naumovska de-
serve recognition for their tireless work on ensuring 
the book looks and feels like the original. Last but 
not least, AmCham’s Legal & Tax Committee mem-
bers deserve thanks for their support of the initiative, 
both in its initiation phase as well as its final review.
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MEMBERS

AmCham Macedonia Member List 2014
PATRONS

Alkaloid, Inc. Skopje

EVN Macedonia, Inc. Skopje

Johnson Controls Macedonia, Ltd. 
Makedonski Telekom, Inc. - Skopje 

Microsoft, Ltd. Skopje

Okta Crude Refinery Oil, Inc. Skopje 

Pivara Skopje Inc. 

Skopski Pazar, Inc. - Skopje

**Wabtec MZT, Inc. Skopje 

CORPORATE

Alliance One Macedonia, Inc. 

ArcelorMittal Skopje (CRM), Inc. 

ASSECO SEE, Ltd. Skopje

Avon Cosmetics, Ltd. Skopje

Avto Moto Sojuz na Makedonija

Cementarnica Usje, Inc. Skopje

CISCO Systems Macedonia, Ltd. The 
Coca Cola Company 

Deloitte, LLC Skopje

DHL Express Macedonia, Ltd. Skopje 

Diners Club International MAK, Ltd. 

EY, LLC Skopje

European Bank for Reconstruction 
and Development 

Eurostandard Bank, Inc. Skopje

Feni Industries, Inc. Kavadarci

Fersped, Inc. Skopje

Gemak Trade, Ltd. Skopje

GD Granit, Inc. - Skopje

Grant Thornton, LLC Skopje

Halk Bank, Inc. Skopje

Hewlett Packard IT BV Branch Office 

IBM Representative Office, Skopje 
Macedonia

I&F McCann Grupa , LLC

IMB Mlekara, Inc. Bitola 

Johnson Matthey, Ltd. Skopje

KN Karanovic & Nikolic, LLC

Komercijalna Banka, Inc. Skopje

KPMG Macedonia, LLC Skopje

Makedonijaturist, Inc. Skopje

Makpetrol, Inc. Skopje 

Makstil, Inc. Skopje

Merck Sharp and Dohme, MSD

Neocom, Inc. Skopje

ONE - Telecommunication Services, 
Ltd. Skopje

Oracle East Central Europe 
Representative Office Skopje, 
Macedonia

Philip Morris, Ltd. Skopje 

PricewaterhouseCoopers, Ltd. Skopje 

ProCredit Bank, Inc. Skopje

Savings House Moznosti, LLC Skopje

Seavus, Ltd. Skopje

Soravia Invest, LLC Skopje 

Stopanska Bank, Inc. - Skopje

Tinex-MT, Ltd. Skopje

TechnoLogica, Ltd. Skopje

Unija Finansiska Skopje, LLC
Universal Investment Bank, Inc. Skopje 

Van Hool Macedonia, Ltd.

Veropulos, Ltd. Skopje

PI Vitaminka, Inc. Prilep 

 

BUSINESS

Alpha Bank, Inc. Skopje

Analysis and Advisory Group, LLC 

Bauart Group, LLC Skopje

Cakmakova Advocates 

CEED Macedonia 

Crimson Capital Representative Office 
Skopje, Macedonia

*Ecotip LLC

Financial Company Mladinec, Ltd. 

Futura 2/2, Ltd. Skopje

Infinite Solutions, LLC Skopje

M-6, LLC Skopje

Macedonian Stock Exchange, Inc. Skopje 
Mepring Todor, LLC Skopje

Netra, LLC Skopje

Nextsense, LLC Skopje

Nova International Schools Skopje 

Pashoski Tobacco Dealer, Ltd. Skopje

Polenak Law Firm

Savings House FULM, LLC Skopje

Sinpeks Bitola, LLC

Skopje Jazz Festival 

Skopski Saem, LLC Skopje

Teteks, Inc. Tetovo 

Tikves Winery, Inc. Skopje

Tim Point, Ltd. Skopje

University American College Skopje

Veze Sharri, LLC

Vino-M, Ltd. Skopje

Vitalia Nikola, LLCSkopje

Vivaks, LLC Skopje

Z-SoftNet, LLC 

ENTREPRENEUR

IWM Network, Ltd. 

Kristina Kostovska Notary

Meloski Consulting, Ltd. Skopje

Monevski Law Firm

Motiva, LLC Skopje

UltranetUltra, Ltd. Skopje

NGO’s

Habitat for Humanity Macedonia 

Konekt 

LinkAcross - Skopje

*QSI International School of Skopje

_____________

* New Member

** New Patron 

**
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AMCHAM ADVANTAGE PROGRAM

AmCham Advantage Program
Member to Member Discounts

The AmCham Advantage Program offers valuable discounts to members in good standing at AmCham 
member establishment. Detailed information about the program and updated information on discounts 
is available on the AmCham Macedonia website: www.amcham.com.mk (under Membership>Advantage 
Program). If you are interested in participating in this program, please email info@amcham.com.mk
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AmCham Board of Directors

President
Liza Popovska
Financial Director/CFO  

Pivara Skopje
 
1st Vice President
Werner Hengst
Chairman of the Management Board 

EVN Macedonia
 
2nd Vice President
Mirjana Tanevska - Efremova
Member of Management Board 

Makedonijaturist AD Skopje
 
Secretary Treasurer
Miroslav Marchev
Tax and Legal Services Director 

PricewaterhouseCoopers 
Macedonia

 
Vladimir Dimovski
Managing Partner
McCann Skopje and Universal Media 

Skopje

Makram Ghribi
Plant Manager
Johnson Controls Macedonia
 
Selim Simbil
General Manager
Wabtec MZT Skopje

AmCham 
Executive office

Michelle Osmanli
Executive Director

Gordana Karanfiloska - Dimoska
Relationship & Finance Manager 

Ivana Naumovska
Policy & Communications Manager

NEW MEMBERS

The QSI International School of Skopje is unique school 
with distinct advantages for families seeking a personal-
ized approach to learning and child development. A full 
academic program is available for students who are from 
3-18 years of age. QSI Skopje’s staff represents a strong 
mix of both overseas recruited staff, with a talented and 

motivated local staff. The result is an instructional team that is dynamic, and 
engaged in best practices for teaching and learning.

QSI Skopje is one of 37 QSI Schools worldwide and uses a common curriculum 
based on American standards. Currently, more than 6000 students attend QSI 
schools. QSI Skopje is also an accredited educational institution and has stu-
dents transfer to the school from programs all over the world. This ease of trans-
ferring for families is one less item to worry about when changing locations. 

With more than 30 after school activities, QSI Skopje offers something for 
every student interest and talent. A robust blend of sports, music, and arts 
provide the foundation for fun each day at the school. From small class sizes, 
well equipped classes and facilities, QSI Skopje provides a caring and warm 
environment for students and families alike.

QSI International School of Skopje, not just a school, but a school community.

Ecotip is Slovenian - Macedonian compa-
ny and is present on the market in Mace-
donia since 1998. The main activity of Eco-

tip is trade with air filters, fluids, and complete filtration process. Ecotip is also 
a representative for several other programs, including: trade with transmis-
sion elements, equipment for occupational safety, industrial oils, engineering 
process of stainless steel and aluminum, and trade with oenological products.

AmCham Gains New Patrons
AmCham is proud to announce that two more 
member companies have decided to become Pa-
trons! We would like to thank Johnson Controls 

Macedonia and Wabtec MZT Skopje for embodying 
AmCham values and deciding to co-brand with our orga-
nization throughout 2014. 

Thanks are also due to the following long term Patron or-
ganizations that are continuing their faithful support in 
2014: Alkaloid, EVN Macedonia, Makedonski Telekom, 
Microsoft, Okta, Pivara Skopje and Skopski Pazar.
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